
 

 

PRESS RELEASE 

 
GRUPPO TEDDY (FAST FASHION):   

CALLIOPE REACHES THE GOAL OF 100 STORES OPENED ALL OVER THE WORLD 
 
 
Rimini, 16th October 2017 – Calliope, the brand bringing forward the glamourous side of everyday 
fashion inside the Italian fast fashion corporate group Teddy, celebrated the opening of its 100th 
point of sale in the world, a new store in Davao, Philippines, which is also the first opened in the 
Philippines' market.  

The opening is just another step forward in its development strategy, which has been implemented 
thanks to a growing number of franchisees and plans for the opening of 30 new points of sale in 
Italy and abroad for the current year.   
 
Italy is Calliope's core target market.  Even though it is a young brand, just 10 years-old, Calliope 
can rely on the 30-year retail experience of Gruppo Teddy, which is a great asset, above all when it 
is time to choose the best locations.  
 

Among Teddy brands, Calliope, targeting men and women aged between 25 and 40, represents a 
modern, balanced and stylish product.  A style defined glamour light for its distinguishing elements, 
making it unique in the fast fashion market: modern, not-sensationalist, but marked by grit and 
strong character.  
 
Calliope has carried out important changes in the last two years.  The brand launched a renovated 
website, on which customers can have a look at all the items of the collections.   The next step will 

be Calliope e-commerce, which will be operational next November with the domain 

www.calliope.style. Furthermore, the brand is working on two new clothing lines to meet the needs 
of its consumers, which will be launched in the new two years. In particular, a new female 
underwear line is being designed, which will start to be sold in some selected stores together with 
the next Spring/Summer collection.  
 

 
Another important element of change for Calliope has been its point of sale.  Calliope-branded 

stores are all located in town centres and shopping centres and feature a modern, essential design, 
with an international twist, but still strongly marked by a truly Italian imprint.   
 



 

 

The shopping paths inside the store are carefully designed, thus reinforcing the distinction among 
the different shopping areas. Everything is meant to provide an all-round shopping experience, 
engaging and meticulously planned in every detail, from music to scents, with the opportunity to 

subscribe to the Glam Card, Calliope customer loyalty scheme.  Calliope sales staff in the points of 
sale are always helpful and ready to fulfil customers' requests.  
 
Calliope’s target is thus diversified thanks to the large range of menswear, womenswear products, 
not to mention its accessories.  
 
 
GRUPPO TEDDY 
Gruppo Teddy is a company competing in the world fast fashion market with consolidated sales 
exceeding half a billion Euros (564 million euros, 2015 data). In addition to Terranova and Calliope 
retail brands, the corporate group also sells Rinascimento and Miss Miss brands and operates in 48 
countries in the world through its retail sales network (flagships) and wholesale network.  Teddy 
was founded in 1961 in Rimini and has been pursuing its Dream for over 50 years, the dream of 
building “a large and global company that earns enough money to have the means to expand it, to 
create jobs and to use a part of the net profits to help weaker people thanks to charities operating 
in Italy and abroad” (Vittorio Tadei, founder of Gruppo Teddy).  
 
 
For more info: 
GRUPPO TEDDY 
TEL. +39 0541 301 411 
ufficiostampa@teddy.it 
Twitter: @gruppoteddy 
LinkedIn: Gruppo Teddy 
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